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CreateSpace Independent Publishing Platform. Paperback. Condition: New. This item is printed on demand. 188 pages. Dimensions: 9.0in. x 6.0in. x
0.4in.Brands and Bullst. Excel at the Former and Avoid the Latter A Branding Primer for Millennial Marketers in a Digital AgeBy Bernhard Schroeder
(Author)Brands and Bullst is the first book written exclusively for Millennial marketers and entrepreneurs to provide insights and tools on how to
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choices- Create a branding strategy for a client or company that targets a blue oceanA powerful new marketing book on branding written for todays
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