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First Edition. Once viewed as a critical expenditure, marketing is now considered a cost sink. What
happened? And what can marketers do to regain a prominent role in their organizations? Nirmalya
Kumar argues that the only way for marketers to get back on the CEO's agenda is to tackle issues
that merit the CEO's attention. The fate of marketing hinges on elevating the role of marketing...
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Extremely helpful to any or all category of individuals. It really is rally fascinating throgh studying time period. I am just quickly could possibly
get a pleasure of reading a composed ebook.
-- Lawrence Keeling

This publication may be worthy of a read through, and a lot better than other. It is among the most incredible book we have read through. Your
daily Iife period will be change when you total reading this article publication.
-- Garett Baumbach
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